
Formats Period Est. Imp’s SOV Media Value* 

Preroll All year 35.000/month 21%      10.325 €  

Adverskin 1 day / week 100%      35.000 €  

Videobox All year 46.190/month 5%      66.514 €  

Total    111.839 €  

Promo price = 73.000 € (-35% discount) 

Present all 2012 on nickelodeon.be 
Powerful branding with impact formats (example on next page) 

Preroll 
Adverskin 
Videobox 

Offer 2012 

*Media Value based on 10 months 



Example adverskin 



Monthly traffic: 90.000 unique visitors  
(CIM MetriWeb) 
 

Children: more involved in purchasing process 

Why Nickelodeon? 

Kids & Family GPS* 
94% of parents talk to their child prior to buying something 

86% of parents initiate that conversation 

In 93% the child plays a role in making the decision to buy things 

for the family 

In 27% the child plays a BIG role 

*Quantitative online study – October 2011 
6900 Kids 9-14 and 8700 Parents of 6-14 year olds 
11 countries 





How do kids learn about brands? 



GPS - conclusions 



Contact 

salesteam@pebblemedia.be 
015/27.65.54 

mailto:salesteam@pebblemedia.be

