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Offer 2012

mPresent all 2012 on nickelodeon.be
=Powerful branding with impact formats (example on next page)

v'Preroll
v'Adverskin
v'Videobox
Formats Period Est. Imp’s o)V} Media Value*
Preroll All year 35.000/month 21% 10.325 €
Adverskin 1 day / week 100% 35.000 €
Videobox All year 46.190/month 5% 66.514 €
Total 111.839 €

Promo price = 73.000 € (-35% discount)

*Media Value based on 10 months
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Example adverskin
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Quiz mee en maak kans op tickets voor Kids At The Movies NU OP TV! BEKIJK TV-GIDS »

Big Time Rush
1210 B
11 Anubis vriendenboekje Zandoorlog
Doe nu mee en maaks kans De zandoorlog is begonnen! E Wingin' itt
op VIP kaarten voor de A Verdedig je zandkasteel en 12:30
Anubis theatershow! B \ gooi die van Patrick omver P e

 [— “ met schelpen!
SPEEL »

& Het Huls Anubis

Het Huis Anubis is een
internaat waar acht
leerlingen wonen. Om de
nisuwe leeriing, Nienke,

Kids@TheMovies

Ook in september kan je
naar Kids@themovies. Kom
hier te weten welke fims je
deze keer kan zien.

]
g
S
g
8

pebblemedia

Elevating Brands




Dizzydeals

Why Nickelodeon?

=Monthly traffic: 90.000 unique visitors
(CIM MetriWeb)

=Children: more involved in purchasing process

*Quantitative online study — October 2011
6900 Kids 9-14 and 8700 Parents of 6-14 year olds
11 countries

pebblemedia



Dizzyaeals

BS OPINIONS ARE TAKEN I
SERIOUSLY

across non-traditional categories, even
on products for the parent

Shoes/Trainers

94%
Clothing

92%
Electronics
89%
Health & Beauty
88%
Mobile phones

Computers

Mobile phone providers

Auto l/

# Somewhat Seriously  ®Very Seriously

wf'\jcnelodeon

RNATIONAL RESEARCH 8 INSIGHTS Base:Total Kids; International Average, excluding US

75%

(Q# per category) How seriously, if at all, does your mom)/ dadtake your apinion when choosing (insert category)?
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How do kids learn about brands?

FRIENDS INTERNET TV ADS
67% 63% 57%

» nicxelodeon

A INTERNATIONAL RESEARCH 8 INSIGHTS
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GPS - conclusions

nickelodeon

KIDS & FAMILY

Family Relationships
have changed

Family Decision Making
has changed

. Kids hold Economic
[r ‘l Power like never before l

nickelodeon = I
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Contact

salesteam@pebblemedia.be
015/27.65.54
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